SYLLABUS EFFECTIVE FROM ACADEMIC YEAR 2025-26
TYBA SEM-6, ECONOMICS
PROGRAMME NAME: TYBA SEM-6,
CREDIT: 4

NogR: dAASA wfauBt- WuR-24

ueALUSH [Subject Code for Major-Paper-24 -25010012060307031
sl [Subject Code for Minor-Paper 6 B 2501001206047704 ]
W:

1. cduls Aol Wz wduzlla Rgidlell Gualol elluadl.
2. Geuleot wa WA Aol vaudlell uxes [@Qsuadl.
3. Bud RuiReel QRY oA uA Wadlsatllctdlo] Hocl AMetad.
4. A2 [Q2AMQL glRL caudatl BIHHL A o558 cle] Yelisel $.
Y3l BelUA A otsl (A2AMEL sIRL Aloll ouniell Asiel (Al 12 Aal@ls 2uuR Y2 uisd.

weAUSsHol URRUH (Course (Subject) Outcomes):

UL veARsH Yal sl ), [QanellA {12 yosod 531 s
1. dAcsla Aeolll Geuteot val W ([A2AMGLell Yyl VAL UMY ASA.
2. aslRs AURS dldlaReMl (AU eltd ugldu U wlds HOule (el 3l

sl

3. AUs A YAl Ul 53l Ance Elgall ol wa weuieat 531 sl
4. ysl delruslell gl B 3 AAs URas, NPV ual IRR ddlRe] yeaiset s31 asd.
5. GAIAUSRSAL WA RWM-cgeio] Yealisal scll M2 otsloll Rgldla UAHY ASA A Ald)

531 sl
6. wEds WAl GUuAL s3A FUuASl Aela Aat HZ Qeias (QuRHRRlA [@std 2.

AUCRAUSH
AsH-1: Geuleot (AaaNg 25%
- [QetyHR Geuleotoll Ran, dAH Geaulest WAL (Y, GeleRWQL, As(d, wReuAl
U ALBlsARA), AlHid A1AYell Yl ERall aan, AH WL 2HRAL (WY, GelsW,
usld,  URQURRA WA cdlel@sdll), Gadleololl  AlMolle] oot W
Aoget (Beule soll AHGAL), [QrcdRel ue, R vl (Ridge Lines).
AsH-2: (SHc Auiziel ua wlas @QeANal 25%
- Bud QuiRe: Bud Quizeel uE, BHd QuiRel U 5l URanl, (BHd
(Quieell QA (uael BHd oA, @6 EHA Q, uldruul Bud [, audellad
Bud ollQ, W axioll (Eud o1Q), Erd Ruiel o{l[def Hect
- ulas (AR viasell A, vlasell WRUAL SE vAs, AAL Alas wal AlHid

wllals, Al Bllasell e, URA Alas ol flHid wlas A doiu.



AsH-3: UHR [QAua 25%

U2 (Blgall wel, uude (Glgef Ruiuellds Asloll Aeeiul uHde (Blgo] Rulza
U AW, Ul Yeauoll deoldl AUde (lge] QuiQl wal AW, AU

(Aol wRRuAL, AHdR (A2AuELell GUDl, AR (Qeanule(l HalelA.

WAsU-4: Y3l BlelUA U oigl [A2ANRL 25%

Y3l vielunt: YSlall ue, Yloll U(UsR), HSloll GuABldl, Yl Biglsustall
ued, Yl velruatoll clel@sdil, Yol dlelustsll Mo, Y3l dielrua dar
sclloll ylBau, ysl velrust yeuisooll uslQu((@QotdarR), ysl ielsuaisll
HalerRAl

gl (Q2AMEQL algloll A, asloll QAU VA, otsloll Raldl (fUeRe otsioll
statyclcdotoll Rgid, sctdall aiglell dlARlA A Rgid, Ag.oll. SlAA algloll AHHaA

Rgicl), olslal WUR sl URol.

Reference List:

1.

Uk wN

RAEL AW, (2001). wdauiat Rsicl ycal wa adel). YRARE] sjauninl olls.
wHlet, WR 3. (2000). yctotl Rsicl(37 ed.). YAARTE] dfaulAninl olls.

T, THd (2017). GI=ETTHT AT (1 ed.). 3TUOT Ufeelher |

Ahuja, H. L. (2022). Managerial economics (9th ed.). S. Chand Publishing.
Dwivedi, D. N. (2021). Managerial economics (9th ed.). Vikas Publishing House.

Keat, P. G, Young, P. K. Y., & Erfle, S. (2013). Managerial economics: Economic
tools for today’s decision makers (7th ed.). Pearson Education.

Mehta, P. L. (2013). Managerial economics: Analysis, problems, cases (15th ed.).
Sultan Chand & Sons.

. Mote, V. L., Paul, S., & Gupta, G. S. (2017). Managerial economics: Concepts and

cases (2nd ed.). Tata McGraw-Hill Education.

Truett, L. J., & Truett, D. B. (2011). Managerial economics: Analysis, problems, cases
(8th ed.). John Wiley & Sons.

10.Varshney, R. L., & Maheshwari, K. L. (2014). Managerial economics (20th ed.). Sultan

Chand & Sons.



SYLLABUS EFFECTIVE FROM ACADEMIC YEAR 2025-26
TYBA SEM-6, ECONOMICS
PROGRAMME NAME: TYBA SEM-6,
CREDIT: 4

MAJOR: Managerial Economics PAPER-24

Syllabus [Subject Code for Major-Paper-24 -2501001206030703]
Objectives:  [Subject Code for Minor-paper 6 B 2501001206047704 ]

AR e

To teach the application of economic principles to business decisions.

To develop an understanding of concepts related to production and costs.
To explain the various pricing policies and the importance of observability.
To assess business risks and profitability through break-even analysis.

To provide an educational basis for long-term investment decisions
through capital budgeting and profit analysis.

Course (Subject) Outcomes:

After completing this course, students will be able to:

1.

Explain core concepts of production and cost analysis in managerial
contexts.

Analyze different pricing methods and revenue structures in practical
business environments.

3. Calculate and interpret break-even point using graphs and formulas.
4. Evaluate capital budgeting techniques such as Payback Period, NPV, and
IRR.
5. Understand and apply theories of profit to assess entrepreneurship and risk-
bearing.
6. Develop critical thinking for managerial decision-making using economic
tools.
Syllabus
Unit-1: Production Analysis 25%

Law of variable proportion, Iso quant(product) curve (meaning, example,
diagram, assumptions and characteristics), Marginal Rate of Technical
Substitution, Iso cost curve (meaning, example, diagram, assumptions and
characteristics), Least Cost (or Optimum) Factor combination (Producer's
equilibrium), Expansion path, Ridge lines.

Unit-2: Pricing and Revenue Analysis 25%

Pricing: Meaning of pricing, factors affecting pricing, pricing policies
(Penetration pricing policy, Skimming pricing policy, Competitive pricing
policy, Dynamic pricing policy, Cost plus pricing policy), importance of
pricing policy.



Revenue Analysis: Meaning of revenue, concepts of revenue: total
revenue, average revenue and marginal revenue, meaning of net revenue,
relationship between average revenue and marginal revenue.

Unit-3: Break-even Analysis 25%

Meaning of break-even point, determination of break-even point
(determination and graph of break-even point in terms of physical units,
determination and graph of break-even point in terms of monetary value),
assumptions of break-even analysis, uses of break-even analysis,
limitations of break-even analysis.

Unit-4: Capital Budgeting and Profit Analysis 25%

Capital Budgeting: Meaning of Capital, Types of Capital, Usefulness of
Capital, Meaning of Capital Budgeting, Characteristics of Capital
Budgeting, Importance of Capital Budgeting, Process of Preparing Capital

Budget, Methods of Capital Budget Evaluation (In detail), Limitations of
Capital Budgeting.

Profit Analysis: Meaning of Profit, Different Concepts of Profit, Profit
Principles (Schumpeter's innovation theory of profit, Clerk's dynamic

theory of profit, F.B. Hawley's theory of risk of profit), Factors Affecting
Profit.
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